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INTRODUCTION
As of June 2025 Etihad Airways Inflight magazine formally Atlas 
will be titled BEYOND. A name that reflect both the airline’s 
vision and the journey we invite our reader to take. 

Modern in its outlook and global in its perspective, BEYOND 
is an ideal companion to the 1.65 million monthly passengers 
of Etihad Airways. Its stunning photography, stylish design 
and thought-provoking lifestyle content combine to create a 
manual for the modern traveller, inspiring them to explore the 
globe and marvel at its beauty in equal measure. BEYOND is 
a definitive digest of the hottest trends, high-end venues and 
properties, as well as must-visit destinations.
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ABU DHABI:
Explore the Middle East’s crown jewel

DISTRIBUTION
35,000 circulations in the seat pockets of Etihad Airways, 
First, Business, and Economy class, as well as exclusive 
distribution in all  Etihad lounge networks and chauffer cars

35,000
circulation

1.65 million
passengers a month

7,000
Etihad chauffeur trips 
per month

NATIONAL AIRLINE  
OF THE UAE

Issue Number:
Month:
Year:

01
June
2025

12
Abu Dhabi
The ultimate guide 
to the best of the 
emirate this month

38
Time Zones
Event highlights 
across our growing 
route network

82
Beyond Borders
Welcome to the 
exciting refresh of 
the Etihad brand
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Explore the Middle East’s crown jewel



ETIHAD PASSENGER INSIGHTS:
Discover who flies with Etihad! Where 
they’re going, who they are and what 
sets them apart. This is your chance to 
see the diverse and dynamic audience 
that chooses Etihad, and the exciting 
opportunities for connecting with them.



PASSENGER DESTINATIONS

25%
Europe

22%
India Subcontinent

19%
Australia & Asia

4%
Americas

30%
ME & Africa



Passenger age

Gender  
split

Passenger  
travel

ETIHAD AUDIENCE 

20%
50 and above

25%
25-34 yrs high 
proportion of 

influential and 
far reaching 
millennials

11%
Under 25 yrs

44%
35-54 yrs the 

highest spending 
and purchasing 

powered age group

Male

61%

Travel for leisure

51%

Travel for business

44%

Female

39%



KEY STATISTICS

over 90
destinations in 
over 45 countries

10 million+
Etihad Guest Members

5 hours
Average flight time

74%
Passengers are reading 
inflight magazines 

19.8 million
Passengers a year

6000+
 Monthly flights



AN ENGAGED MAGAZINE AUDIENCE, MOVED TO ACTION

Captive
audience
Capitalizing on 
the average flight 
duration of  
5 hours, you have 
the opportunity 
to engage with 
a focused and 
undistracted 
audience

Frequent 
flyers
With the trust 
Etihad’s frequent 
flyers place in their 
airlines, inflight 
magazine ads gain 
credibility, benefiting 
advertisers 
with increased 
effectiveness, 
brand loyalty and 
conversions

Early
adopters
Premium travellers 
are quick to 
adhere to the 
latest technology 
innovations, to 
help them simplify 
their lives and 
boost productivity 
ahead of the curve

Decision
makers
Within First & 
Business class 
cabins, you’ll find a 
higher percentage of 
CEO’s, Directors and 
board members, 
creating an ideal 
environment for 
targeting and 
impacting key 
decision-makers



CONTENT PILLARS
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time zones

Africa has established itself as a 
leader in wildlife-led wellness tourism, 
according to the MasterCard Economics 
Institute 2025 EEMEA travel trends 
report, which highlighted “wellness 
in the wild” as a growing preference. 
As travellers increasingly prioritise 
rejuvenation and self-care, South 
Africa and Kenya are becoming go-to 
hubs for those seeking spa-style and 
nature-based retreats, as well as 
immersive eco-lodges. The report also 
highlights a preference for nature-
fuelled adventures, particularly across 
major national parks in South Africa, 
where tourists flock throughout the 
year to experience the uniqueness of its 
incredible biodiversity. 

Wellness in the wild
Self-care and 
nature take 
precedence 
across the 
continent, from 
South Africa to 
Kenya, as new 
travel trends go 
global

AFRICA

Sports fandom is also driving travel 
decisions, particularly across Europe for 
football. As for the culinary landscape, 
Istanbul tops the list as a globalised 
foodie city, hosting tourists from almost 
70 countries last year, closely followed 
by Doha, Dubai, Marrakech and Cape 
Town in that category. Within the Middle 
East, Jeddah and Riyadh have seen a 
stark rise in passenger traffic due to 
the government’s strong economic 
diversification efforts.

On a global level, Asia dominates the list 
of trending destinations for summer, with 
Tokyo and Osaka ranking first and second 
respectively, followed by Shanghai, Seoul, 
Beijing and Singapore, all within the top 10. 

Etihad Airways 
offers five flights 
per week to 
Johannesburg and 
four flights per week 
to Nairobi
ETIHAD.COM

Abu 
Dhabi
When it comes to 
the best as to what’s 
happening in the 
emirate, we have 
it covered – from 
events to hotels and 
key attractions.

Travel 
With over 90 
destinations on 
the route network, 
discover the world 
as we explore the 
latest and best in 
travel, as well as 
must-see hidden 
gems and venues.

Time 
Zone
Stay on top of 
global travel news 
with our montlhy 
Time Zones section. 
From new openings 
to exciting events 
you can attend.

Features
Beyond the 
obvious, we look at 
experiences and 
trends to inspire 
your next holiday. 
Our in-depth 
features will help 
you see the world 
differently.

The ultimate guide 
to fashion, beauty, 
jewellery and 
tech – Suitcase is  
the stylish way to 
travel. Be inspired 
by some of the 
globe’s leading and 
artisinal brands.
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Boss moves
Spring/Summer 25 season 
kicked off in style as BOSS 
introduced BECKHAM x 
BOSS. Co-designed with 
David Beckham, the 
collection is inspired by 
his personal style. It’s a 
timeless collection that 
blends heritage and a  
contemporary icon. 
(hugoboss.com)

The summer edit

suitcase

Suitcase 
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 File Requirements
 High resolution 300 dpi PDF file in CMYK colour 

mode, artwork needs to include bleed and crop 
marks at the trim area 
 No spot/pantones colours to be used, if used 

please convert to CMYK colour mode
 All images should be in CMYK format and all 

black text as over print
 Ensure that text & Logo should be keep in Type 

Area, ie minimum 10mm inside from the crop 
marks
 ITP won’t be responsible for any difference in 

color after printing if a suitable color proof is 
not supplied

Gutter Space Requirements  
for DPS Artworks
 Regular DPS - Please allow gutter space of 

5mm on both sides from the center (total 10mm) 
to avoid any text & image getting into the spine
 IFC SPREAD - Please allow gutter space of 7mm 

on both sides from the center (total 14mm) to 
avoid any text & image getting into the spine

Deadlines 
 Booking 14th of month prior to publication
 Material 21st of month prior to publication

General information
 12 issues per year
 Standard agency commission rates apply
 Release date 1st week of the month

Cancellation
 Prime Position

Minimum 3 months prior to publication (90 days)
 Standard Advertising

Minimum 1 month prior to publication (30 days)

Technical specifications

Full page
Trim Size: W 200mm x H 260mm
Bleed Size: W 210mm x H 270mm
Type Area: W 180mm x H 240mm 

Double page spread 
Trim Size: W 400mm x H 260mm
Bleed Size: W 410mm x H 270mm
Type Area: W 380mm x H 240mm 

SPECIFICATIONS



IFCS

Position

2nd DPS

DPS

Full Page (Opposite CEO & Contents)

All rates are exclusive of VAT and shall be paid in full, free of any 
deductions, withholding taxes, and any other charges including 
but not limited to bank charges

1st DPS

Full Page

IFC 

DPS Advertorial

$30,000

Ratecard

$25,000

$20,000

$12,500

$27,000

$11,000

$18,000

$24,000

$14,000

Branded Content Shoot

4-Page Advertorial

$50,000

$40,000

ADVERTISING RATES

Full Page Advertorial



Salma Eddinari

Travel Partnerships 

Director

ITP Luxury Group

salma.eddinari@itp.com

+971 58 208 1987

GET IN TOUCH

Nyma Peracha

Key Account Manager 

ITP Luxury Group

nyma.peracha@itp.com

+971 58 112 5870
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