


o INTRODUCTION

As of June 2025 Etihad Airways Inflight magazine formally Atlas
will be titled BEYOND. A name that reflect both the airline’s
vision and the journey we invite our reader to take.

Modern in its outlook and global in its perspective"BEYOND :
is an ideal companion to the 1.65 million monthly passenge S
of Etihad Airways. Its stunning photography, stylish desigr
and thought-provoking lifestyle content combine to create

ATy



DISTRIBUTION

35,000 circulations in the seat pockets of Etihad Airways,
First, Business, and Economy class, as well as exclusive
distribution in all Etihad lounge networks and chauffer cars

ETIHAD

ASTRONOMICAL

35,000 7,000 1.65 million

circulation Etihad chauffeur trips passengers a month
per month



ETIHAD F

flies with Etihad! Where
g, who they are and what
: them apart. This is your chance to
see the diverse and dynamic audience
that chooses Etihad, and the exciting
opportunities for connecting with them.




PASSENGER DESTINATIONS

30% 19% 4%

Europe ME & Africa Australia & Asia India Subcontinent Americas



ETIHAD AUDIENCE

Gender
split

39%

Female

Male

Passenger age

Under 25 yrs

Passenger
travel

51%

Travel for leisure

44%

Travel for business



KEY STATISTICS

6000+ 19.8 million 10 million+

Monthly flights Passengers a year Etihad Guest Members

5 hours 74% over 90

Average flight time Passengers are reading destinations in
inflight magazines over 45 countries




AN ENGAGED MAGAZINE AUDIENCE, MOVED TO ACTION

Caplive
audience

Capitalizing on
the average flight
duration of

5 hours, you have
the opportunity
to engage with

a focused and
undistracted
audience

Frequent
[lyvers

With the trust
Etihad's frequent
flyers place in their
airlines, inflight
magazine ads gain
credibility, benefiting
advertisers

with increased
effectiveness,

brand loyalty and
conversions

Early
adoplers

Decision
makers

Premium travellers
are quick to
adhere to the
latest technology
innovations, to
help them simplify
their lives and
boost productivity
ahead of the curve

Within First &
Business class
cabins, you'll find a
higher percentage of
CEQO’s, Directors and
board members,
creating an ideal
environment for
targeting and
impacting key
decision-makers




CONTENT PILLARS

Travel

With over 90
destinations on
the route network,
discover the world
as we explore the
latest and best in
travel, as well as
must-see hidden
gems and venues.

abu dhabi

The best of what's happening in the emirate

Abu
Dhabi

When it comes to
the best as to what's
happeningin the
emirate, we have

it covered — from
events to hotels and
key attractions.

suilcase

The summer edit

Suilcasc

The ultimate guide
to fashion, beauty,
jewellery and

tech — Suitcase is
the stylish way to
travel. Be inspired
by some of the
globe’s leading and
artisinal brands.

lime zones

~—— =

liness in the wild

reand

Time
Zone

Features

Stay on top of
global travel news
with our montlhy
Time Zones section.
From new openings
to exciting events
you can attend.

Beyond the
obvious, we look at
experiences and
trends to inspire
your next holiday.
Our in-depth
features will help
you see the world
differently.



ENGLISH
CONTENT

UP TO
THE TUSK

Caleteating Tha Shelcrick Wikiie
Trust and the heroes whe sedeate
et Hves 10 wikdbfe rescus ard

TEnabdtatn 5 se

A JOURNEY
TO WELLNESS

e e p—y s A b

PARADISE =
MEETS
PURPOSE




ARABIC
CONTENT
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- SPECIFICATIONS

] .
File Requirements

« High resolution 300 dpi PDF file in CMYK colour
mode, artwork needs to include bleed and crop
marks at the trim area

« No spot/pantones colours to be used, if used
please convert to CMYK colour mode

« Allimages should be in CMYK format and all
black text as over print

« Ensure that text & Logo should be keep in Type
Area, ie minimum 10mm inside from the crop
marks

« ITP won't be responsible for any difference in
color after printing if a suitable color proof is
not supplied

Gutter Space Requirements

for DPS Artworks

« Regular DPS - Please allow gutter space of
5mm on both sides from the center (total 10mm)
to avoid any text & image getting into the spine
« IFC SPREAD - Please allow gutter space of 7mm
on both sides from the center (total 14mm) to
avoid any text & image getting into the spine

Deadlines
« Booking 14t of month prior to publication
. Mateni’al 21¢t of month prior to publication

General information

« 12 issues peryear

« Standard dgﬁ']cy commission rates apply
. Releﬁ%'g date 1t week of the month

Cancellation E 4

« Prime Position :

Minimum 3 mont_hstrio'r to publication (90 days)
« Standard Advertising '

Minimum 1 month prior to publication (30.days)

v 0%
U+

. Technical specifications

Full page

Trim Size: W 200mm x H 260mm
Bleed Size: W 210mm x H 270mm
Type Area: W 180mm x H 240mm

Double page spread
Trim Size: W 400mm X H 260mm
Bleed Size: W 410mm x H 270mm

- Type Area: W 380mm X H 240mm
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r!\ Position
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Full Page (Opposite CEO & Contents) $12,500
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GET IN TOUCH

Salma Eddinari

Travel Partnerships
Director

ITP Luxury Group
salma.eddinari@itp.com
+971 58 208 1987

Nyma Peracha

Key Account Manager
ITP Luxury Group
nyma.peracha@itp.com
+971 58 112 5870
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